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“Package a product
that solves a
problem or fulfils

a need for the
characters in it.”

Introduction

This project, | have been working on a brief set
by design agency JKR, to solve a problem for a
character in a movie by packaging a product that
would naturally fit into its world.

| chose to work on the film ‘Chicken Run’. This
movie is set on a farm in Yorkshire during the
1950s, and follows the story of a group of chickens
trying to escape before they get turned into
chicken pies.

I've explored ideas that would fit with the
humour, tone and playful nature of the film,
while also considering the serious 1950s post-war
setting in which the story takes place.




Why chicken run?

When hearing this brief, my immediate thought
was to choose Chicken Run as my film. This is
because it is set in a different decade, is animated
and has lots of characters that need different
problems solving.

| re-watched the movie, started to gather initial
thoughts and noted products and their aesthetic
that were featured in the film.

Vintage style

advertising vintage toffee tin

onreal
product

Retro, bright
colours carnival
poster design

iustration, sans
. serif, muted

War time style
graphics /real
items or products.
from 40s.

Looking at products and advertising in the film.

Image on the right: Movie poster sourced from IMDB. DREAMWORKS PICTURES i sssocison wars PATHE peesevrs an AARDMAN secoucron “CHICKEN RUN”
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Product design in the 1950s

| had a look at ‘Package Design’ by Milner Grey, for
some visual inspiration, as this was published in
1955, the time period in which ‘Chicken Run’ takes
place.

ot 1 Ok 'k i Wik with
95h sz cap whicforn  rinkin c.

Products featured in ‘Package Design’ by Milner Grey.

PACKAGE DFE S|
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Primary research

| visited the Museum of Design in Plastics
(MoDiP) and viewed a range of packaging from
the 1940s-1950s to gather some visual inspiration
before | went into designing.

As | was looking at different users from the film
at this stage, | viewed a range of packaging that
would appeal to the different characters.

TOWN AND COUNTRY POLYTHENE IS MADE OF DURABLE PLASTIC
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User profiles

| identified three target users who all face
problems in the film, and created user profiles to
outline what their capabilities, motivations and
opportunities would be.

COM-B WORKSHEET

Physically capable - used
torunning a farm

Good motor skills

Norestraining physical
abilties - she literaly flew
through the air at one.
pointin the fiim

- Took arisk by purchasing
a big expensive pie
machine

Her chickens inhibit her

Anger seems to be an
uncontrollable emotion

Reference

Mrs. Tweedy sees herself

as strong, determined,
and superior to ot

" Her seif-image
) undermined by

She belleves she's smarter
than those around her,
including her husband and
the chickens. She tends to _
dismiss others'ideas.

Her communication s

inabilty to execute her domineering and

‘grand plans successfully

PHYSICAL
CAPABILITY
Physical skills,
strength,
stamina

AUTOMATIC
MOTIVATION

High pi
abilty

dismissive.

roblem-solving Low adaptabilty, as she
whenitcomesto ‘M€ becomes easily frustrated

and strategising ways to as expected.

rocesses involving
notional reactions,
‘es (wants and needs), or
ipulses, inhibitions,

ive statesand refl
responses.

ex

they're plotting.

ise profits.

32%
o Zo e

Husband works with her -
unknown about any other
friends or family

PSYCHOLOGICAL

Owning a business i They wouldn't want a

CAPABILITY normal to them - she has.

ranafarm, an egg

3 mentor - too headstrong

e or psychological business and a chicken

rength, staminato / pie company

engage in the necessary OPP%’RC_l

Yorkshire i the 505 -
Kkiing chickens is normal

mental processes. 0 '\Vﬂ\;‘ﬂh"ﬂvn:\:’wﬂﬂ"ﬁ tothem
/ OrEUNILY aryurw: fived through Ww2. May
/ D Y crave high qualty iving
interpersonal influe afteryears of rations and

social cues, cultu ™"

norms that influenc
way that we thir
about things.

PHYSICAL
OPPORTUNITY

Opportunity afforded b
the prectaccesstoapie Vi
REFLECTIVE ’
MOTIVATION ™S

Reflective processes
involving plans (self-
conscious intentions) and
evaluations (beliefs about

what is
She tels herself she
smarter then the chickens
on the farm and her
husband. Motivates
herself with aggressive:
speech

Probably not the most

critically aware of her

feelin

cor
What do

Are they critic

asyu
~everyemation  |imiit o
5 out as anger "
1-betw s
hough

Plenty of time to engage
with a new busine:
her previous ones have
3 failed

Canimprove her b
or chickens egg yield

WW2 could have
influenced her - she may
have become more cold,

¢ @
N serious.
PSS

Has no disposable income.
N AR Having to run a farm
would influence her
behaviour - she has to be
 on time, organised
and make hard decisions.

previous failed business

Susan Michie, tkins, Robert West, 2014, The Behaviour Change Wheel, A Guide to Designing Interventions, Silverback Publishing, UK

Exploring what Mrs Tweedy wants/needs using COM-B

They have limited physical
abilities. They can't fly,
have a lack of strength

and they donft lay enough

eggs.

“l don’t want to
be a pie. | don’t
like gravy”

They are creative and
resourceful, have strong
teamwork and loyalty to

each other and are
determined and
persistent to escape

Ginger specifically is
targeted by Mrs Tweedy,
at turn putting Rocky in

danger as he tries to help
her.

“It’s like an oven

in here.” E—

Constant surveillance and
interference from Mrs.
Tweedy and guard dogs,
along with a pressure to
succeed as ‘leaders.

Focused on ensuring her
farm generates significant
income. Financial stability
is a top priority. Already
has a failed egg company.

“He’s valuable
you say?”

Owns an expensive pie
machine but can't use it
due to runaway chickens.

The chickens

The ones who need saving!

“All of me life flashed before me eyes! It was

really boring.”

Ginger and Rocky

The protagonists in Chicken Run

“FREEEEEEEEEEEEDOM!”

Mrs Tweedy

The Willain' in Chicken Run

“Chicken pies you great lummox!”

They need to escape the
farm before being used as
chicken pie filling! Their
attempts are
unsuccessful

“The chances of
us gettin’ out of
here are a million
toone.”

Main personality traits

include being quirky,

whimsical, ‘dumb’ and
loyal.

They need tools to help
escape. Crafty, fun
product to fit in with their
playful personalities.

“Ladies, please.
Let's not lose our
heads.”

Ginger: Highly intelligent,
strategic thinker and
resilient leader.
Rocky: Charismatic,
physically capable, and
skilled at improvisation.
Both: Courageous,
resourceful, and able to
motivate the flock under
pressure.

Wants to improve her
public image. She values
tradition and coming
across as a serious
business woman.

“Makes the
public feel more
comfortable.”

Main personality traits
include being stubborn,
frigid, ambitious and
determined.
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Developing ideas

I used mind maps to develop the ideas | had in
my initial brain dump.

After these | made mood boards and spent time
sketching packaging ideas for each concept.
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Concept One: SHARS
Treat launcher

User: Rocky and Ginger

Purpose: To distract guard dogs allowing a more
efficient escape from the farm

Inspiration: 50s toy design

Why: This is a playful fun solution to the problem;
the film features whimsical escape attempts, so

| wanted to create something that would fit with
this. It's inspired by vintage toys for their novelty
and charm.
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Initial concept for the treat launcher — inspired by aardman machines. | decided it steered too far
Mood board of 50s toy designs. into product design, not packaging design.



PERFECT FOR
CHICKENS ON THE RUN

Packaging concept | presented during the interim presentation.

AGES 8+

Concept two:
Vegan pies

User: Mrs Tweedy

Purpose: To replace Mrs Tweedy's current,
unsuccessful chicken pie business. This generates
revenue for Mrs Tweedy and saves the chickens.
Inspiration: Vintage tin designs

Why: Mrs. Tweedy's traditional, serious nature
aligns with a ‘high-value’' design style, reflecting
her business ambitions and matching the film's
aesthetic.

OMEGRANG: |
-~ PISTACHI® i

Mood board of vintage tin designs. Both authentic and modern versions.
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Initial concept for the vegan pies — inspired by healthy food packaging.

MoDiP ‘luxury’ packaging I've taken as inspiration.

MRs TwEEDY'S

Packaging concept | presented during the interim presentation.
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Concept three:
Egg-boosting feed

User: All chickens and Mrs Tweedy

Purpose: Mrs Tweedy'’s pie business is a direct
result of the chickens not producing eggs.
Inspiration: Traditional farm yard products
Why: Although the chickens are using the
product, Mrs Tweedy would be purchasing it.
She would be attracted to the authenticity of the
design and its ‘straight-forward’ attitude.

GODFREY

MoDiP 1950’s packaging I've taken as inspiration.
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Mood board of ‘farm yard’ aesthetic
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CHICKEN
FEED

TWEEDYS

EGGSTRA ENERGY
h-{- ) CHICKEN FEED
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ENERGY 5
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Initial concept for the chicken feed -inspired by animal feed packaging.
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EGGSTRA ENERGY

Wa&/a]numéntstoioast%m&wﬁon

OVEN BAKED

wiTH = | RICH IN

PLANT [ PROTEIN ../
EXTRACTS VITAMIN A

with
QUALITY

INGREDIENTS

NET WT 18 LB (8.16 KG)  FOOD FOR ADULT CHICKENS

Packaging concept | presented during the interim presentation.

Interim presentation

During my interim | presented my three
concepts, along with insights and reasoning.

My feedback included:
-Think more into copy write
-Continue with the vegan pies concept

Overall my feedback was really positive, and gave
me the next steps to move forward.

The Treat

Launcher 3000!
Ginger 2" .
RockY el 5

Chicken Run

Mrs Tweedy's
Chick-free pies

Eggstra energy nutrient
rich chicken feed

Some slides from my interim presentation.
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Articles from the Yorkshire Evening Post provided a reference for tone of voice to use.

As | was told to consider copy write more, | looked
into how language was used in the 1950s in
Yorkshire.

| found old news articles from this period to
explore the tone of voice of the time. As Mrs
Tweedy is a serious character, and the vegan pies
are a high-end product, these articles provided an
ideal reference.

Product Names:

ePost-poultry
oChick-free

*Pig out

eHogwash

oBeef Ale-ternative
*Greens & glory
oFeather-free
eTweedy triumph

Here are some of the product names | came up
with. | liked ‘Post-Poultry’ as a spin on the ‘post-
war' period my characters are living in.

| also came up with names for pork and beef pies,
which would be in the expanded product range.
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Developing the composition

To work on composition ideas | created a series of
arches, circles and flags to arrange and see what

works.

In most of my inspiration pictures, the type is
curved, so I've made sure to carry that through

my designs.
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WS TWEEDYS

CHICK FREE

TRADITIONAL

EST MADE IN YORKSHIRE.

POST-POULTRY PIES

‘QUALITY YOU CAN TRUST. A RECIPE YOU WILL LOVE.

1948

MRS TWEEDY'S

CHICK FREE

TRADITIONAL

VEGAN PIES

‘QUALITY YOU CAN TRUST.A REGIPE YOU WILL LOVE
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Dalton Maag type workshop

During a workshop hosted by Eleni Beveratou
we looked at legibility and the impact of type,
focusing on how different styles can create

distinct messages and evoke specific feelings.

This helped me when choosing type that would
appeal to my target user this project.

Creating type inspired by a mood board.
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T eface Here I've shown some of the type faces |
yp considered using. | ended up using Royal signage
as a heading font and Old Erika as a body font

instead of continuing with a self-made type. | also
created a colour palette.

I've focused on selecting typefaces that balance

charm while maintaining a sense of authenticity
and timelessness for Mrs. Tweedy's branding.
After the type workshop, | experimented with
adding art deco style swashes to fonts in Adobe
Illustrator.

RNASIENIGES

ROYAL SIGNAGE
OLD ERIKA
RUMBLE BRAVE RUMBLE BRAVE
VERVE VERVE

N AT AESTETIC aeslelic
O ARCANE NINE
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Making the packaging

Using my composition layouts, colour and type |
created packaging options.

The JKR pin-up session helped decide on what
concept to continue with.

(K Pz

[ POST POULTRY PIES

EST. ) §) 1948
b

Developing the pie packaging. After deciding on my packaging design, | began to add more detail to my product name title.
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Getting that ‘tin’ effect Mock-up
Development

After developing my packaging design, | To create my physical prototype, | made several
experimented with features on Photoshop to get nets and experimented with size until | was
that embossed ‘tin’ effect. happy. | was then able to print onto high quality

card and make my final piece.

For my digital mock-ups, | sourced downloads of
tins online.

. . . . . First net att t - the lid too bi
The final packaging layout. Experimenting with bevel & emboss. Irst net attemp ¢ lld was 1o big

v Allgn and Distrbute

Final paper prototype Final card prototype

P PEDI7HEWRNIA RPN NN FN

P

» B oM

My title with a new ‘tin effect’ Digital mock-ups from yellowimages.com
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Touch points

For touch points, | first made 50s style adverts
for the product. | felt as if it was too ‘American’
inspired though - and it didn't fit in with the
‘high-quality’ vibe | wanted for my product, so |
did not include it for my final visuals.

Instead | worked on making a fridge that would
display my products, a food cart and the other
products in the ‘Mrs Tweedy's pies’ line.

POS stand and food cart initial designs.

Mt Tueedy taths... ;
The Sectet Behind Qur Feather-Free Flavor!

Pie images sourced from Adobe Images. Fridge sourced from FreePik. Prototype of the food cart.



Thinking ‘in-situ’

Initially, | placed my product in a modern
supermarket for in-situ mock ups, but realised it
clashed with the film's era and just looked wrong!
To align with the setting, | explored produce
shops as a more fitting context for the products

The imagery on the right shops produce shops
that could fit the era of the film.

This Isn't Pork
Sausages 100% £3
Plant-Based H

M“““‘“‘“S

CemiE S 1 mm\!

{  wioume tesREs
\ TR THOREN

NOUNG BURGERS
T ANTBASED .,
W e e
BURGERS

[
fpc
URGERS

WMOVING FLiBsseD

MoUINg gsiel

My Post-Poultry packaging in Waitrose.
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Final presentation

During the award ceremony, My design was
short-listed for:

-Typography
-Insights
-Craft

| also won the craft award for my packaging and
the ability for it to be a real product!

For the final piece, | brought in my packaging
design, along with an example of the material it
would be made of in the film.

M‘\
Pocuagjuoy
ondoh lae ae
Wolernl of Mus
KA

What | presented at the JKR showcase. Initial photo shoot of the product.
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Some feedback | received in the critique
included:

Try to find a more suitable fridge/area to
mock up my product into - one that is not
surrounded by vegetables

-Include the other pie products | have
created in the fridge

| worked on this feedback by exploring new
farm shops for my ‘in-situ’ visuals and by
updating my fridge visual.

| updated my final presentation with
these changes.

B l.
N

Other
products

Product
insitu

o & O 5@o@7~
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Final visuals
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Food cart mock-up initially sourced from Freepiks.com, and
manipulated by myself to change elements.
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Reflection

Overall, I'm happy with how my work for this
project turned out. | was awarded for Craft and
shortlisted for both the Insights and Typography
awards, which was a huge confidence booster.

| found the interim presentation really helpful, as
it gave me an opportunity to gather feedback at a
crucial stage. The chance to receive critique from
Megan, from JKR agency, was especially valuable.
For this brief, | found prototyping my ideas and
creating a final physical outcome beneficial in
understanding how the designs could function in
both the film and in real-life.

If I had more time to work on this project, |
would have loved to create my digital mockups
in a software such as blender, rather then using
digital downloads. However, | did spend extra
time making the mockups look realistic through
techniques like embossing to apply a tin effect,
which helped enhance the visuals.
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